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-Vice have been accused of being “more jackass than journalism”. Discuss 
this statement with reference to the New York article and to the vice 
communications network. - 
 
 

Vice was initially set up as a magazine in 1999 exploring arts, culture, 
and news topics. Due to its success, it then became vice media, which ranged 
across different media platforms like the Internet, print, film production and 
many more covering all types of issues from music to political. Vice is well 
known for its ‘out there’ issues which can be distasteful to many people and it 
has also been accused of being “more jackass than journalism”- 1.News & 
world report, New Yorker magazine. In this essay I will be discussing this 
statement in further detail giving examples towards and against the statement.  

 
Vice could be accused of covering issues that only apply to young 

teenagers and partygoers who only want to get drunk and take drugs, but 
beyond that all vice actually covers interesting and hard-hitting stories about 
the world we don’t see through the news on our televisions and newspapers. 
It reports on issues in the world we are shy or kept from. Some topics more 
daring then others for example ‘vice guide to shagging a Muslim’, ‘the shit 
disturber: how to clean an old lady’s bum’. In contrast it also provides its 
viewers about global issues and is brutally honest about situations that often 
do not get reported through the news. For example: ‘Rural Mexico has been 
ravaged by a Hurricane and Ignored by the Government’ reported on the 
effects a small town in Mexico had faced a Hurricane, which eventually killed 
100 people. Vice reported the story on a personal and first person narrative 
other wise known as ‘gonzo journalism’ where journalist Eric Nusbaum went 
to see the effects after the hurricane and what the government was actually 
doing about it- which was not very much.  

Vice’s target audience can be described as mainly ‘young people’ over 
the years vice has made its own marks on journalism that this target audience 
may change in the future or it is already. C.E.O Shane smith says “the over-all 
aim, the over all goal is to be the largest network for young people in the 
world” 2.New Yorker Magazine, 2013. Vice is already doing this by having its 
own YouTube channel showing all their documentaries online for its viewers 
to watch at any time they want to. This also generates more money for the 
business through video, which commands higher advertising rates, then any 
written material. Recent polls show that young teenagers spend more time on 
YouTube then they do on Facebook and twitter so vice have clearly adapted 
to its target audience to generate more sales.  

 
Vice’s daring and risky approach to journalism has taken some 

backlash in the past with some people finding great offense to their ‘out there’ 
ways on reporting on issues and also the content they report on. In the past 
Vice’s editor have been accused of being sexist with allowing images of nude 
porn stars covering their private areas with remote controls to be published 
but their response to this was do the same to show in fact, they are not sexist 
but playful instead. Recently in the UK Vice created some controversy as 
always  
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In there launch issue with some sponsorship help by Rockstar Games. The 
cover featured a mirror with a coke line for their issue ‘80’s coke sluts’ "This, 
in a way, sums up all the things that people don't like about it. But it was also 
a joke as well, and it's good to make fun of the things people hate about you." 
3- Unknown, Creative Review, 2012. This statement shows that not only Vice 
knows that it creates a stir with press and the public but it is doing it despite 
the scrutiny to produce pieces of work that is adventurous and exciting to read 
or watch.  
 
The Idea that this ‘gonzo’ type of journalism Vice illustrates, could actually be 
working and although it may be Ludacris to some people Vice makes money 
from doing just that. It not only has its own website but its own record label, a 
popular YouTube channel, and recent helped market the R-rated “Spring 
Breakers” released in early 2013. Last year the company revenue was a 
hundred and seventy-five million dollars and in the future the company may 
be worth as much as a billion dollars. Vice has proven it is more then capable 
to produce profits and still be able to give their magazines out for free with the 
ability of making money through advertising and many other platforms. So 
how true can the statement “more Jackass then Journalism” be when it is 
clearly a business as well as it being real journalism?  
 
 
 Good journalism is not defined by how easy it is to understand what is 
going on in the world because the world isn’t easy. Good Journalism requires 
a combination of hard, and real truth and also the ability to capture the 
reader’s attention weather their opinion thinks it is bad or good. Vice has 
adapted and changed the way in which they report on issues over the past 
few years and some may say it has ‘grown up’. I believe it to be exceptional 
Journalism at its best. Vice being accused of being “more jackass than 
Journalism” is understandable to an extent because the impression they give 
that they are care free and be crude in some of their work, however Vice 
shows how well they are as a brand- branching out to different platforms of 
business which shows they mean what they do and are not afraid of taking 
risk in the process off doing it. Yes, sometimes the images are shocking and 
may be a little naughty, but its fun and most importantly under all the 
controversy and opinions people have about Vice- their work is educational 
and informative. Weather it’s a story about “pregnant lesbians” or conflict in 
Syria. Vice has a story to tell you and how this breaks away from traditional 
news and TV is that vice is willing to take the risks and chances conventional 
journalism doesn’t. Therefore it is hardly “jackass the Journalism” Its 
journalism in its most fun, crude, suggestive and powerful way possible.  
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